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A onda da Nazaré ::
um estimulo para a aprendizagem

. REPUBLICA
dgpezz
| Dirocho-Goral de Poliien do War




ICELAND
LIECHTENSTEIN
NORWAY

eea
grants

OBJETIVO:

.Contribuir para a literacia sobre os Oceanos

.Cativar a atencao do publico em idade escolar para a importancia do
conhecimento cientifico sobre os processos fisicos associados as ondas e na
gestao sustentavel dos Oceanos
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ESTRATEGIA:

.Adopcao de um tema mediatico: a Onda da Nazaré

.Filme suportado em curtas-metragens de animacao no qual 46 jovens explicam
0S processos associados a existéncia da Onda da Nazaré

.Custo total de investimento: €18.481 com taxa de comparticipacao de 85%
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A ONDA DA NAZARE :: FILME
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RESULTADOS :: EM NUMEROS

Visualizacdes youtube: 8.360 visualizacdes

.Paises onde foi visualizado: 95 paises

.Pagina de facebook: 430 seguidores

.Divulgacao em dezenas de plataformas nacionais e internacionais

e e,
[ R e Fr T
bRt 9
: ¢ MERD g
v
R !

3 meses apds o langamento do filme
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RESULTADOS :: EM IMAGENS
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A MEERET
The
Plainspoken
S cl;ntlgt PLAINSPOKEN SCIENTIST
" Commiunieating sclonce | The Plainspoken
L, e Scientist is an AGU blog
on science
‘communication, for
scientists. With this biog, we at
Home - science and socety - Triggers in science communication: getting the audience tuned AGU wish to encourage scientists
in 1o reach out to the public and to do
50 with plainspoken discussion.
17 MAY 2016
Triggers in science communication: getting the SUBSCRIBE VIA EMAIL
3 3 Enter your email address to T s )
audience tuned in subsciba to this biog and receive V. : A TRIGCGER FO
Posted by shanion IET notifications of new posts by email. . - ATTRTFY
e R  Like JEH ~ Twocl oo B LEARNING
By Mafalda Carapuco Subscribe

Yes, we scientists are absolutely sure that science

ccommunication is important — that transferring scientific
outside of our s of vital

achieving a knowledge-based society engaged with science.

But do people want 1o hear what scientists have to say? Is

society tuned in to science? And if not, how can we capture our

audience’s attention?

To overcome the communication gap between scientists and
non-scientists, my colleagues and | decided to develop a
project aimed at capture our audience's attention. First, we
needed to clearly identify our audience - and, to make things
as challenging as possible, there was only one possible choice:
high-school students (it cannot get any tougher than this...).
Then, we defined our (unbeatabie?) set of strategies. Strategy
#1: finding the perfect communication trigger. An issue that o

high-schools students realfy want to know about, instead of Cover of the movie “The "\.: FROM A GLACIER'S

Ideas and opinions expressed on
this site are those of the authors.
and commenters alone. They do
not necessarily represent the
views of the American
Geophysical Union.
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>>

something that we really would fike 1o talk about. Or in an ideal Nazaré Wave PERSPECTIVE >>
situation — both. Strategy #2: framing the message to be s MOW[
conveyed in an appealing format, and in a way that makes it easier to grab the attention of the DAN'S WILD WILD AVA[[,W[
students (also a benefit if Strategy #1 fails). Strategy #3: ensuring students' involvement, to “fl SCIENCE JOURNAL :
foster their engagement with science, and to motivate others students to engage. >> <
e s~ TEE NAZARE WARR

“The Nazaré Wave: a trigger for leaming” —

project uses these strategies, with the i ;Z,EE:'}%':S,PP o

objective of improving ocean literacy and -

capturing high-schools students’ attention s = -

on the importance of scientific knowledge -GEOED TREK >>

Integration in ocean manag ement. In this

project, the Nazaré Wave - the highest

wave ever surfed (100 foot height!) - was —— dgpese Q . =

used as the communication trgger asitisa g nena) | - Grants B e

very popular subject with young students.

and is given great media coverage. Short A Blog Around The Clock

'A scane from the movie “The Nazaré Wave'  Scientfic animation videos voiced-over by Age of Engagement
the students were blended, resulting in the Boundary Vision

S-minute movie “The Nazaré Wave®, Communicating Geoscience
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FUTURO

.Centro Ciéncia Viva de Tavira
.The Ocean Project | World Oceans Day 2016
.Sesimbra TIDES Training School

.Festival Books & Movies

SECOND TIDES ADVANCED W_W ®
TRAINING SCHOOL AlCOBACA
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SEISMIC NOISE: FROM GENERATION TO N o o
INTERFEROMETRY DXPCRCORS RoTksACOKMO
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EQUIPA

Mafalda Carapuco (FCUL)
Adérito Cunha (EBSGB)
Rui Taborda (FCUL)
César Andrade (FCUL)

Alunos do 10.2 CT 1 e 10.2 CT2 da EBSGB
Ldcia Jorge (EBSGB)
Sandra Lobo (EBSGB)

FCUL - Faculdade de Ciéncias da Universidade de Lisboa
EBSGB - Escola Basica e Secundaria de Gama Barros
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